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MapKeTuHra, peknambl u PR

KNKOYEBBIE BOMPOCHI TOMN-MEHEOAXKEPA U AUPEKTOPA NO MAPKETUHTY

1. KaK yBeIMYNTb NPOAAKKU U NpubbINb CBOEM KOMMNAHMUM U NOKa3aTb PYKOBOACTBY 3GPEKTUBHOCTb
cBoen paboTbi?

2. [ge nony4nTb NPaKTUYECKNE U YHUKANIbHbIE 3HAHMA N HABbIKU MO 6M3Hecy “n MapKeTMHFY?
3. Kak MHe nony4ymnTb NOBbIWEHNE B AOXKHOCTU U YBE/IMYUTD CBOWM ,D,OXO,CI,?

4. Kak BOWTW B KPYr N36paHHbIX M BOCTPEOOBaHHbIX CMELMANNCTOB C MEXAYHAPOAHbIM
MapKeTUHIroBbIM 0bpasoBaHMeEM?

5. KaK noBbICUTb CBOM CTaTyC U aBTOPUTET B NpodeccnoHanbHoM 1 busHec-cpeae?

6. [le paclumMpuUTb CBOU AEN0BbIE CBA3N?




MEPBAA U EOUHCTBEHHAA B KASAXCTAHE!!!

MEXAYHAPOOHAA LULKONA MAPKETUHTA (MLLM )
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MapKeTUHra, peknamol nu PR

YTO TAKOE MLLM?

MexayHapogHaa LUkona MapKkeTuHra — 3T1o:

1. Mporpamma oby4yeHuA c y4eTom eBPONENCKMX CTaHOAPTOB, peanmsyeMblix KasaxcTaHCKoM
depepaymen mapkeTuHra, peknambl n PR. busHecc wkonom-napHepom Pegepauymm apnaerca
MexayHapoaHaa Akagemuna busHeca

2. AByxypoBHeBaA cuctema cepTUdUKaLMnN: MAapPKETONOr-NPaAKTUK U MeHeAKeP N0 MAPKETUHTY.
KBannduKaumMoHHbIM CTaTyC, NPM3HAaBaEMbI KaK Ka3aXxCTAaHCKUMM, TaK M 3apybekHbIMM

KOMMNaHUAMU

3. BbICOKMM cTaTyc nporpammbl, Tak Kak Peaepauma asnaerca eguHCTBeHHbIM B KasaxcraHe
oduuManbHbIM NapTHEPOM HuaepnaHacKkoro MHCTUTYTa mapketuHra (NIMA), EBponenckoi
KoHdpeaepaunm MapkeTtuHra (EMC) n Poccuiickomn Accoumnaumnm MapketuHra (PAM)

Cpasy NATb gunnomos n cepTnPuUKaToB, B TOM YMCie mexXayHapogHbix!!!
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MapKeTuUHra, peknambl n PR

BbiroAbl OT ObYYEHUA B MLLM

Mporpamma obyueHuna u ceptupukaummu 8 MLLM nomoraet caywarenam:

1. Cratb NMEPBbIM B KASAXCTAHE cepTndmnumnpoBaHHbIM MeXAYHAPOAHbIM CMEeuMancTom no
MApPKETUHTY
2. Pa3BUTb NpaKTMYECKNE HABbIKM M KOMNETeHLMKU, Heobxoanmble NPodeCcCCUOHANbHbIM
PYKOBOAMTENAM N MAapKeToN0ram
. MoaHATb cBON NpodeccUoHaNbHbIN CTaTyC
. CooTBeTCTBOBATbL MEXKAYHAPOAHbIM CTaHAAPTAaM NOATrOoTOBKM MapKeTon0ros 1 GU3HeCMeHOB
5. UmeTb BO3MOKHOCTb TPYAOYCTPOUTLCA 3a pyberkom

H~ W

Kpome Toro, obyyeHune 8 MLLM - 310 appeKTUBHDbIN LWIAr B NOCTPOEHMWN Kapbepbl. Bbl nonyyunTe
OT/INYHbIE YCNOBUA A9 KOHTAKTOB C NpeacTaButenamm busHec-cpesbl (TpeHepbl, FOCTU, y4aCTHUKNU
NPOrpamMmmbl, BbINYCKHUKN NPOrpPamm No BCEMY MUPY U T.4.).

[DaHHasa nporpamma obyuyeHusA yKe ycnewHo geucrsyer
B Poccuun, benapycu, YkpanHe, Mongose n ApmeHuUm.
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MapKeTuHra, peknambl n PR M

NOYEMY MLWLM?

NepBasa n eguHcTBeHHaA B KasaxcTtaHe cneuynannsnposaHHana LLIkona mapKeTuHra

1. Ucnonb3oBaHmne mexayHapogHbix ctaHgaptoB NIMA u EMC npu 0by4yeHUn mapKeTonoros

Pa3HOro ypoBHA KBanMpUKaLnm
2. 06yyeHue nposBoaunTca cepTupunumposaHHbimu NIMA npenogasatenamu. Takaa cuctema &= \
rapaHTUpPYyeT eAuHbIM CTaHAaPT KadecTBa 06pa3oBaHUA A1a BCeX CTPaH, rae ycnewHo <

—~— -

AEeNCTBYIOT NPOrpammbl

3. BbICOKUI ypOBEHb NepenaBaemMbiX MPAaKTUUYECKMX 3HAHUN U HAaBbIKOB

4. ObyyeHune n ceptudmuKaLmua NpoxogAT No BbIXOAHbIM, C MATHULbI NO BOCKpPeceHbe, N anntca 3
MmecALa. OTO SKOHOMUT BPeMA MO CPpaBHEHMIO € 0byyeHnem 3a pybexxom

5. CtommocTb noka coctasnsaet 4,000 gonnapos CLUA. 3TO SKOHOMUT AeHbIM Ha NOAYy4YeHUn
aHANOrMYHbIX AMNJI0OMOB 33 pybexom

6. ObyyeHne oCcyLLEeCcTBNAETCA HA PYCCKOM A3blKe
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NMPOrPAMMbI MLLIM

Mporpamma «NIMA Marketing A»:
1. [lna cneunanmcTos, Xenawwmx NoayYynTb NPakTUYECKME N TeOPEeTUYECKNE 3HAHMA B chepe

MapKeTUHra n cepTMdnLMpoBaTbCA B KA4YeCTBE MapKeTON0ra-NpPaKTUKa

2. lns cneumanncTos, ycnewHo NposBMBLUMX cebA B KAUeCTBE MapPKEeTONI0r0B-MPaKTUKOB, FOTOBbIX
YCBOUTb YrNy6AEHHbIM KYpC NO MapKETUHTY U CEPTUPULMPOBATLCA B KaYeCcTBe MeHeaKepa Mno

MapKeTUHTY

Mporpamma «NIMA Marketing B»:

1. lna pyKoBoauTenei u MapKeTo/IoroB CpeaHero 1 BbICLLIEro 3BeHa, Kenatowmx noay4ymnTb
HOBbIE€ 3HAHMA U PACLLUMPUTb HABbIKK B 061acTM ynpaBaeHus 1 pa3paboTku cTpaTernii u

ceptTudnumpoBaTbca B 06/1aCTU CTPATErMUYECKOTO MapKeTUHTa.
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PE3YNIbTATbI ANA BbINYCKHUKOB «NIMA Marketing A»

Mocne npoxoxaeHua obyuyeHusa BbinyCKHUKKU nporpammbl « NIMA Marketing A» Bnagetot

ceagyouwmmmm Teopetu4yeCKMMn U npakKTm4eCKMMn HaBblKkaMmu:

w

O 00 N O U1 b

10. ymetoT coctasnatb SWOT-aHanums
11. mOryT HanUcaTb ONepPaLUOHHbIA MAaPKETUHIOBbIM NAaH ANA PeaNbHO CYLLECTBYOLLEN

. MOHNMAIOT U MOTYT 06BACHUTL 3HAYEHME d)yHKLI,Ml\/JI U NPNHUNMOB MaAapPKETUHIa, OCHOBOMO/1araowmnx

. YMEIoT onpeaenatb PbIHOK, NOHMMAIOT U MOTYT 06 BACHUTL NoBeAeHWe noTpebutenei
. YMEIOT pacno3HaBaTb U3MEHEHUSA PbIHKA, ONpeaensaTb MCTOYHMKM MAPKETUHTOBOM

. MOHMMAIOT U YMEIOT NPUMEHSATb KOHLUEMNLNIO MapKETUHT MUKCA
. MOHMMaAIOT U UCNO/b3YIOT CTAaTUCTUYECKME METOAbl B MAPKETUHTE

. CNOCODBHbI CO3AaTb CYXKOY MapKeTUHra Ha NpeanpuaATUn

. MOHMMaIOT NPOLLECC MAPKETUHIOBOIO NIAaHNUPOBAHUSA

. MOHMMAIOT U MOTYT NPUMEHATb MaPKETUHIOBbIE CTPATErMK

. YMET onpeaensaTb OCHOBHbIX KOHKYPEHTOB U KOHKYPEHTHbIE NPENMYLLECTBA

KOHLLEeNUUN

nHPopmaymu

KOMMaHUW.
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MapKeTUuHra, peknamol nu PR

9K3AMEHDbI MO NPOrPAMME «NIMA Marketing A»

JK3aMeHbil:

dK3ameHbl MPUHUMAOTCA SK3aMeHaTopamu, ceptTudmumnmpoBaHHbimmu NIMA.

JK3ameH NpoBOAMUTCA B ABa 3Tana:

TeopeTuyecKkas 4acTb: TECT C HECKO/IbKMMU NPeaoCTaBNEHHbIMM BapMaHTaMM OTBETOB Ha BOMPOChI U
HebonbLUMe KelCbl C BOMPOCAMM K HUM;

MpakTHUueckana YacTb: pa3paboTKa U 3aLLMTa ONepPaTMBHONO MAaPKETUHIOBOTIO NJaHa (Ha Nnpumepe
KOHKPETHOM KOMNaHUM).
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AUNNOMbI U CEPTUDUKATDI
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B cnyyae ycnewHoOro npoxoxaeHna KBanupumKayMoHHOro sksameHa no nporpamme «NIMA

Marketing-A», Bbl nony4yaete cnegyiouime fOKYMEHTbI:

1. Annnom NIMA (HugepnaHackoro MHCTUTYTa MapKeTUHra) Ha aHIIMMCKOM A3blKke 06 aTTecTaumm B

Kayectse MPAKTUKA MO MAPKETUHTY (Marketing Practitioner)

2. CBugetenbctBo EMC (EBponeiickon KoHpeaepaunm MapKeTUHra) Ha aHIMMMMCKOM A3blKe

3. Ceptudpukar PAM (Poccuinckon Accoumaumm MapKeTUHra) Ha pyCCKOM A3blKe

4. CepTMdMKAT O NOBbILLEHUN KBanUPMKaLMM OT napTHepa — MexayHapogHon Akagemun brusHeca

5. Ceptudukar KasaxctaHckom Pegepaumm mapKeTuHra, peknamol n PR.

MeskayHapoaHas
Axapemms
busneca

10
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MEXAYHAPOAHbIE AUNJZIOMbI U CEPTUDUKATDI

EMCQ wims =

powered by EMC

EUROPEAN
MARKETING CONFEDERATION

NIMA-DIPLOMA ‘

Holder of P
NIMA MARKETING-A 3!»“ Kr[y

Has complied with EMC Marketing Qualifications Framework
Standards and is therefore recognised as

MARKETING PRACTITIONER

CEPTU®UKA

NIMA Marketing-B r
arketing Hcnamosa Inemupa Acamouesna

bHOIT

wene 1o [po
cepridmkany

«HUMA - MAPKETHHI _

npoma

peansyexoii Pocciiciol
¢ Hiuey

it Acconmanneii Mapietusra
« FiHCTHTYTOM eTnra

09.02.2010-25.06.2010

in (j;:/;f//:,{wwww
L)

b /
HeatenbHocTb EMC ocHOBaHa Ha CTaH4apTax NIMA (ETCN) ocHoBaH B 1966 roay. OauH 7 /
Espokomuccu EQF n patudmumposaHa n3 BeAyLWnx MHCTUTYTOB EBpONbl B chepe

EBponapnameHTom B 2008 roay. MapKeTUHra, pexknambl n PR. sy

Poccuiickaa Accoumnauma MapKeTuHra
6bina yupexaeHa B despane 1995
roga. CerogHa PAM obbeamHset 81
opraHusaumto n3 31 pernoHa Poccun.

11
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®OPMAT NPOIrPAMMDbI «NIMA Marketing-A»

Obuwana AnnTeNnbHOCTb Nporpammbl — 116 akageMuuyecKux 4acoB, 3aHATUA NPOBOAATCS
B BbIXOAHbIE, C NATHULbI MO BOCKpeceHbe. Popma 0byyeHna — moaynbHas.

YuyebHbI npouecc U cepTudUKauma ocyLecTBASIOTCA TONbKO TPEHepamm, NpoLleaMmMmy NoaroToOBKY U
ceptupukauyuio NIMA u EMC.

CnywaTtenn obecneymBaroTca BCEMU HEOOXOANMBIMM METOANYECKMMU N Yy4eBHbIMKU MaTeprUanamum.

3aHATUA NO Nporpamme HauMHalTCcA B HOA6pe 2012 roga No mepe KOMMNJIEKTaLUM rpynnbl.
®duHanbHbIN 3K3ameH nposoguTtca ¢ 1 no 10 pespansa 2013 roaa.

12
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NOPAAOK NOCTYNJIEHNA U YCNNOBUA ONJATbI MO NPOrPAMME «NIMA Marketing-A»

AnA yyactua B nporpamme Heob6xoaMmo He meHee Yem 3a 7 AHeil A0 Hauyana 3aHATUNA NPeacTaBUTb
B Peaepauuio cnegyowme AOKYMEHTbI:

. KOMMIO NacnopTa;

. AOroBOp Ha obyyeHue;

. AHKETY YY4aCTHMKA NPOrpammbl;

. KONMo Annaoma o Bbicwem obpasoBaHuy;
. KOMWIO TPYA0BOM KHMXKKKU (NpW Hannumnu);
6. doT0 3x4 — 1wt

u b WN -

Nocne 3aknueHna forosopa npounssogutca 100% onnara obyueHusn
u ceptudunKkaumm s pasmepe 600,000 TeHre,
nunbo 50% B Hauane obyueHus n 50% nepep caauen 3Kk3aMeHOB.

13
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KasaxctaHckaa Pepepauus
MapKeTuHra, peknambl nu PR

MHOOPMALUUA ANA YBEPEHHOIO POCTA

CraHbte MEPBbIM pyKoBoautenem uam mapketosiorom B KasaxctaHe, ceptMdmnUMpPOBaHHbIM NO
MEXAYHAPOAHbIM ctaHgaptam

+7-727-302-22-20

3BoHUTe no TenedoHy B AAMaThbl:
MuwwuTe: training@iab.kz
training2@iab.kz
www.training.iab.kz

Mbl ¢ yaoBonbCTBMEM OTBETUM Ha Bawmn Bonpocol.

Apgpec: r. Aamarbl, yn. Po3blbakueBa, 227, opuc 408
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